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Friends, 

We are halfway through 2026 and feeling great about how the year is shaping up. We’re ahead of
schedule on our fundraising goal, raising $8.4M to a budget of $11.6M. We received a surprise
donation of $500,000 from NAPA this spring (I literally about fell off the stage!), raised $80,000+ from
individual donors participating in our January Torque on the Tarmac event in Scottsdale and annual
support campaign in April. We signed a new partnership with Carhartt, and renewed a $4M+
investment by Ford Philanthropy and participating Ford dealers. Several partners increased their
giving, including Carrier, Daimler Truck North America, and a seven-figure grant from General Motors. 

Thank you to every company, foundation and individual for your support of our mission, staff and the
students we serve.

Scholarships continue to play a huge role in the lives of students’ working to obtain the technical
training needed to be workforce-ready. Last year we processed nearly 12,000 applications. This year,
we’ve already read over 8,967 applications from students with deep financial need! We are on-track to
award another $6M by year-end, which is very exciting and impactful, but a reminder that limited
funding means we’re able to only serve one in every six applicants before we run out of funds. We
continue to spread the word and welcome more donor support for students. 

In May we launched our Wraparound Resource Center: 142 short-form videos and 180 resources
focused on life skills, financial stability, resilience, transportation, and career readiness. The resources
are intentionally designed around Gen Z's content consumption habits, using a mobile-first, short-form
format that makes learning more accessible and engaging. Interestingly, students have been most
engaged with the videos on mindset and resilience (the same challenge they told us through polling
was most likely to push them out of school). TechForce knows students need more holistic support to
successfully navigate the education and workforce journey, and we’re delivering it!

The TechForce platform is thriving, with 107,000+ users engaged in our contests, trivia, Ask Me
Anything series, scholarships, events and posted jobs in more than 20,000 locations nationwide. Our
annual TechForce Supply & Demand Report expanded coverage from 4 to 10 sectors and showed that
enrollment in technical education is on the rise. It’s wonderful to see the energy and enthusiasm our
country is now having for workforce development around skilled careers. It’s a great time for our
mission to shine!

We look forward to a great second half of the year with our Techs Rock Awards, NASCAR Jail & Bail,
Techs Feud at SEMA/APPEX, and much more. 

"We tell kids they can be anything they
want in life, and then throw them to the
wind to figure it out. TechForce stands
beside them through the journey, and
ensures they get over the finish line into
successful careers.”CEO | TechForce Foundation

FIRST HALF OF 2026 IS OFF TO A GREAT START
LETTER FROM THE CEO

Jennifer Maher
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LIFE SKILLS CAREER PATHS TOOLS & MASTERY BELONGING STABILITY

NEWLY LAUNCHED IN MAY 2026:

WRAPAROUND RESOURCES
 

Since launching the Wraparound Resource Center in May, we've begun addressing the
barriers students told us push them out: financial pressure, transportation, belonging,
and the transition from school into the workforce. We built support around exactly what
they said they needed.

MINDSET & RESILIENCE

142
 

 SHORT & LONG FORM VIDEOS ACROSS SIX CATEGORIES

 

Mindset & Resilience | Life Skills & Real-World Readiness | Career Paths & What to Expect
Tools & Technical Mastery | Community & Belonging | Financial Support & Stability

FEATURED PODCAST: THE FIRST SHIFT

 

BRIDGESTONE CAREER SERIES 

With Sean Holman, presented by NAPA. It
pairs a working technician with a future
technician for an honest conversation about
what those first shifts really look like.

Hosted by Lynn Duenas of Bridgestone
Americas with a panel of technicians:
interview and job-search strategy, career
readiness, and what employers are looking for.

NEW

Short, snackable wraparound content
on life skills, interview prep, and
financial wellness. Shaped by
technician input and delivered by people
who reflect their world, so the content
connects and sticks.

BUILT FROM TECHNICIAN INSIGHT
SHAPED FOR TECHNICIAN ATTENTION

INTERESTED IN ADDING YOUR CONTENT?
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390 LIKES

 

21 BLOGS

 

11 RESOURCES

 

across 142 videos, led by Mindset
& Resilience (163 likes, 42% share)

Top videos by likes: Humble
Mechanic on His Biggest Hurdle
(11), You Never Know What's on
the Other Side of Fear (8), No One
Knows Everything (8).

Reading Material, 102
likes

Featured blogs, written by
Ashley, across the same six
categories, available in each
category's Reading Material
section.

transportation and practical
support

Curated support including
transportation assistance such
as free or discounted rideshare
programs, removing real-world
barriers.

Contact JeanMarie Deluca, Director of Corporate
Relations, at jdeluca@techforce.org for strategic
alliances and marketing activation opportunities.



schools reached school staff reached

SCHOOL PARTNERSHIPS

1,000+ 3,400+ 1,230
 

632 last mid-year
newly engaged staff

10049+200
TechForce-hosted
student onboardings
and orientations

states: schools in 49
states, Washington
DC, and Puerto Rico

live school staff
briefings and trainings,
remote and in person

490+ last mid-year 1,200 last mid-year

GROWTH & MOMENTUM
 

HOW YOU CAN HELP

 

Twice the schools of mid-year 2025 and nearly three
times the staff per school. Multi-campus schools
onboard students in TechForce independently
across all locations (the school self-care model).

Make introductions: connect TechForce with
school staff in your network. Volunteer: host or
assist student onboarding events at local schools.
As school engagement accelerates, growing our
network matters more than ever.

4

In the first half of 2026, the School Team ran renewed, coordinated
outreach campaigns connecting schools with TechForce's continually
expanding resource offerings. The key takeaway: deeper relationships
with more schools than ever before.

CAMPUS BY CAMPUS: 1,000+ SCHOOLS AND COUNTING
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“It's as if a weight got lifted from my
shoulders. It gave me hope that I don't
have to leave the program after all.“

“Knowing that CRC invests in the future
of the skilled trades makes this award
especially meaningful.” 

Marques G.  Scholarship Recipient Hannah J. Diesel Technology

MID-YEAR APPLICATION SURGE
SCHOLARSHIPS: 

$2.965 M TO STUDENTS ALREADY MID-YEAR 866 

+43.2% 8,967

$2,965,000
Scholarship demand continues to accelerate year-
over-year. Mid-year applications increased 43.2%,
from 6,263 to 8,967, while scholarship dollars
awarded grew 32.4%, from $2.24M to $2.965M.
Demand continues to outpace available funding,
widening the gap between qualified applicants
and scholarships available.

18.7%
7.4%

MID-YEAR GAUGE

$2,965,000
 

awarded through EOQ2

1 IN 10 

Funding has reached
roughly 1 in 10 qualified
applicants so far this
year (866 of 8,967)

Scholarships Awarded Total Awarded 

Mid-Year YoY Increase in
Applications

Women
(19.7% incl.
non-binary
or other)

Veterans

Total Applicants

“
52026 Mid-Year Impact Report



IN THEIR 
OWN WORDS
IN THEIR 
OWN WORDS

After losing his job when it moved
overseas, Isaiah was unsure what path
to take next. Then a friend mentioned
introducing him to the HVACR industry,
where he found a new direction. He is
now in tech school and excited about
becoming a refrigeration tech at age 28.

Adilene is a hard-working Mom who
loves robotics! She wants to be the
"crazy neighborhood mom building
robots" for her son's friends in the
garage.

Shelby, a Lane Community College student,
is training as an aviation maintenance
technician. With an auto body background
and a lifelong passion for planes, Shelby
loves the challenge and encourages fellow
students to pursue the trades.

A devoted single father is raising his
8-year-old daughter after losing his
wife to cancer in 2022, a loss he
says "slowed me down" and made
him "put all my energy into the
people I love." His passion for cars
began in childhood at his uncle's
shop, Dixon Auto in Sanford, Florida,
where he was told he "had a need
for speed as a kid." After his uncle
passed, he decided to "get certified
and learn everything," enrolling at
Seminole State to "keep the legacy
going" while studying to become a
tech professional.

To inspire his daughter, he matches
her straight A's, noting that she's
"watching me do good in school, so
she's motivated to do good in
school." He holds to his belief that
"nobody's coming to save me," and
shares deep gratitude for the
support from Hertz and TechForce,
which "came in handy" before his
Pell Grant came through, reacting,
"Oh, man, God is good."

Former Vet student who couldn't put down
animals in school now loving life as a tech
student; Mom is her hero. She hopes to pay
it forward one day and go back to teach. 

Carrier Scholarship Recipient

Waymo Scholarship RecipientSnap-on Scholarship Recipient

Hertz Scholarship
Recipient

Christian Brothers Automotive
Nice Difference Scholarship Recipient

Isaiah

AdileneShelby

Willie

Aleesha
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https://vimeo.com/1171132272/e58aac30b3
https://vimeo.com/1171132272/e58aac30b3
https://vimeo.com/share/2e3b7c56-b1f9-4ee6-b172-0b5b756f37e7?share=copy
https://vimeo.com/share/2e3b7c56-b1f9-4ee6-b172-0b5b756f37e7?share=copy
https://vimeo.com/1189829785/e63a1a9ed4
https://vimeo.com/1189829785/e63a1a9ed4
https://vimeo.com/1177762308/8f9fb6374e
https://vimeo.com/1177762308/8f9fb6374e
https://vimeo.com/1177770048/207e8328a8
https://vimeo.com/1177770048/207e8328a8


8 HOSTS

ASK ME
ANYTHING

Techs ask real questions here because
a nonprofit built the space for them,
with no agenda behind it. The
differentiator is the trust, not the Q&A.

TechForce's Ask Me Anything series brings the industry's most recognizable creators and pros directly to
students and working techs inside the network.  This year's guests took 996 questions across 8 sessions,
with high user engagement. The questions are exactly what techs wanted to know.

ChrisFix 
Rodrigo "Rigo" Rivera 
Stephan Papadakis 
Patrice Banks 
Madison Conrad 
John Bernath
The Humble Mechanic 
Mike Spagnola 

TOP QUESTIONS BY LIKES

“Do you believe it's still worth
buying or even going into debt
with tools off the tool trucks
when we have tool brands like
Tekton, Icon, Astro, etc.?” 

to ChrisFix to Madison Conrad to The Humble Mechanic 

“What are the requirements
that someone should have to
be part of a pit crew in racing?” 

“What brand tool would you
recommend in battery impacts
for an entry-level tech?” 

QUESTIONS 996

STEPHAN PAPADAKIS THE HUMBLE MECHANIC MIKE SPAGNOLA
186 QUESTIONS 133 QUESTIONS TRUST + CREDIBILITY51 QUESTIONS

OUR HOSTS
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Mission Support Award

Scholarship Impact Award

In-Kind Contributor Award

Marketing Buzz Award

Senior Leadership
Engagement Award 

Job Integration Award

School Engagement Award 

Constituent Fundraising
Engagement Award

2026 GOLDEN PISTON AWARD: 

NEW PARTNER  
  HIGHLIGHT: 

THANK YOU FORD
& CARHARTT

SKILLSUSA SHOWCASE

Carhartt and Ford partnered to outfit the 2026 cohort of Auto
Tech Scholarship recipients. Each receives $250 to spend at
Carhartt for the workwear they need on the job.

TECHFORCE NATIONAL
PARTNER SUMMIT 2026
This spring we hosted our National Partner Summit. The
Summit reinforced where the work is headed and the role
corporate partners play in strengthening the technician
pipeline. Bigger than any one program, it is about building
a connected, visible pathway from interest to career.

Invited by Ford Philanthropy
and UTI, we interacted with
students, instructors, and
partners on site.

A new Summit component recognizing
partners' creative, impactful work
across eight categories. 

TECHFORCE ACTIVATION AWARDS 
NEW THIS YEAR

CORPORATE PARTNERS

 

2026's Golden Piston goes to CRC. 
CRC delivered across multiple 5-star
alliance categories:

Unrestricted mission support plus scholarship
funding
Donated in-kind prizes and tickets
Raised $100,000 at auction with their ’57 Chevy
Influencer activation with Clay Millican, Jeff
Lutz, and Emily Reeves
Pro-bono PR support, and the first-ever cause-
marketing program with NAPA8



 

 

109,440 76,991

21,645 3,732

+35.68%
 

+43.49%
 

+237.1%
 

YoY Total User Network Growth

Total Users Students

Working Techs Instructors

YoY New User Traffic to Website YoY Paid Conversions, Flat Ad Spend

Top network pages: Scholarships, Jobs, Contests, Events.
The TechForce network has seen multiple updates this
year, including the addition of the new Resources
(Wraparound) section. Log in to check it out!

ATTRIBUTION & MARKETING

Our search engine marketing (SEM) and social
targeting efforts are reaching more students
and working technicians than ever, right when
they're ready to take the next step. This
focused digital approach keeps connecting
the right candidates with opportunities at key
moments in their career journey, and the
results continue to build on the momentum we
reported at this time last year.

Our digital pipeline-to-placement model continues to deliver trackable growth. 

+74.05%
of our 2026 network user-acquisition
goal already achieved at mid-year
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22,700 155,997+

+237.1%

11.4%

Over 9 out of 10 visits to the
scholarships page are active, engaged
visits. People stay and use the page
rather than landing and leaving.

Paid conversions up
237.1% year-over-year on
essentially flat ad spend.

 

 

NETWORK ENGAGEMENT
CONNECTING TALENT TO OPPORTUNITY AT SCALE

IMPACT REPORT MID-YEAR

This engagement data shows that TechForce is building the technician talent pipeline from
interest to education to career entry, moving individuals from contest participants and video
viewers to scholarships recipients and job applicants.

+51.69% 28.13% 92.26%

4:25 / 3.88

+35.68%

 Over 1 in 4 network sessions results
in a real action: a new account,
scholarship application, job
application, or contest entry.

Fewer than 12 in 100 network
visitors leave without engaging
less than one quarter of the
typical web bounce rate of 45%.

AVG. SESSION ·  PAGES / SESSION

REGISTERED USERS PAID CONVERSIONS 

TOTAL NETWORK SESSIONS SESSION KEY EVENT RATE SCHOLARSHIPS PAGE ENGAGEMENT

BOUNCE RATE

INSIDE THE
TECHFORCE
PLATFORM

 

 

JAN-JUNE 
2026

 

Average user spends 4 minutes 25
seconds per visit and views 3.88 pages
per session within the network.

Over 140,000 sessions January through
June 2026, up 51.69% year-over-year,
reflecting a growing community of techs
returning to apply for scholarships, compete
in contests, and find their career paths.

GROWTH & OUTCOMES

Registered users up 35.68% year-
over-year (Jan-June '26 vs. Jan-
June '25); working techs and
students specifically up 36.94%.

Scholarship App Clicks Users to TechForce.org

TECHS TALKED BACK
8,445 poll answers and 996 AMA
questions: 9,441 interactions in total.
Lead poll: Has AI changed your work or
training in the past year? (697 answers)
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hosted by

GET THE ASSETS

TO BE HOSTED AT THE SEMA SHOW,
LAS VEGAS NOVEMBER 5–6, 2026 KEY DATES

WHY PARTNER

GRAND PRIZE EXPERIENCE HOW YOU CAN HELP SPREAD THE WORD

READY TO ROCK?

TECHS ROCK
AWARDS 2026

PARTNER ACTIVATION 

The Techs Rock Awards celebrate the student and
working technicians keeping America rolling. In 2026,
TechForce Foundation will recognize standouts across
six industry categories, culminating in a live Grand
Prize presentation at the SEMA Show!

Affirmation of Commitment: Stand publicly with a
workforce your business depends on.
Brand Elevation: Align your name with excellence,
innovation, and the industry's next generation.
Culture Cultivation: Fuel a culture of recognition
that retains skilled techs and attracts new ones.

Digital Amplification: Share on launch (6/15), mid-cycle,
last-chance, finalist reveal (9/21), and voting to close.
Offline Channels: Use print, in-house communications,
and event collateral for broader reach.
Nominee Spotlight: Highlight your category's winner,
once announced - your brand alongside theirs.

All partner-ready graphics, partner-lockup
posters, social templates, reels, banners, badge,
and the Techs Rock logo + QR code live here:

TechForce.org/TechsRock

Two Grand Prize Winners: One Future Tech and
one Working Tech are selected by public vote and
announced live at the SEMA Show. Prize package
includes flights, hotel, admission to the SEMA
Show, on-stage recognition, and an exclusive dinner
with top industry leaders.

THE 6 CATEGORIES

NOMINATIONS OPEN
June 15th to
August 3rd

September 21st
to October 12th

@ SEMA Show
November 5th & 6th 

PUBLIC VOTING GRAND PRIZE ANNOUNCED 

AUTOMOTIVE &
MOTORSPORTS

DIESEL COLLISION,
RESTORATION 

& WELDING

AVIATION,
MOTORCYCLE 

& MARINE EMERGING
TECHNOLOGIES

HVAC HOME
& BUILDING
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2026 CORPORATE PARTNERS
TechForce Foundation
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23XI Racing
Brad Keselowski Inc
Cooper Companies, Inc
Dan Duffus
Dave & Julia Smith Charitable Fund
David W. Ellis
Dorman Products
Hendrick Motorsports

Joey Logano
John & Bernadette Heenan
Margaret Dunning Foundation
Penske Foundation Inc.
Robert Torcolini & Lynn Silan
Steve DeMarzio
Troy and Heather Hawks Fund
Vesely Family Foundation

THANK TO OUR
$10K-25K+ DONORS 



Thomas K, UTI-Miramar, A&P Tech Student
Recipient of the Vesely Family Foundation Scholarship

Our mission is to champion students to and through their
education and into careers as professional technicians.

www.techforce.org
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